
The Future of 
Digital Marketing
How to Keep Pace with Technology 



Foreward

Regardless of how passionate you are as a marketer, it is becoming increasingly 
difficult to stay ahead of all the latest trends. 

Buzzwords circulate all the time and it can be a challenge to prioritize which 
emerging trends and technologies require most of your focus - and which are 
nothing more than passing fads.

When it comes to Web3, AI, the Metaverse etc., however, it is pretty clear that these 
topics will dominate the digital marketing scene for many years to come. 

And, as such, it should be high on the agenda of any marketer or business owner to 
understand how they can leverage such technologies and not get left behind.

In this Guide, you will hopefully be able to gain some good footing on these topics 
and position yourselves well to grow further moving forwards. 

Matt Sarson 
CMO 
Visitor Analytics
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-According to New Vantage 

-According to CMO Survey 

What is Digital Marketing?

Digital marketing is the use of the internet, mobile 
devices, social media, search engines, and other channels 
to communicate with consumers and drive sales.

Today, it is the most important component of modern marketing, 
with a range of benefits over traditional methods:

Engagement is considerably higher

Costs are low, with high return on investment

Results are easily measurable and scalable

Reach is global, and outreach hyperpersonalizable

5 Billion

147 Minutes

58%

Global Internet users 

Percentage of marketing budgets
dedicated to digital

Average global daily Internet use

-According to Statista 
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Rule #1. Always Get the Basics Right
There is an overwhelming amount of conflicting advice about future-proofing 
marketing work, and it’s best to sustain the following essentials:
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Know Your Audience

You must understand and speak directly to your 
consumer base. Analytics tools enable you to establish 
the characteristics of your consumers and adapt your 
marketing strategy accordingly.

Create Quality Content

A great marketing strategy distinguishes itself with 
quality, engaging, and shareable content. And by giving 
your audience the information they want, you can build 
relationships and drive sales.

Analyze User Behavior

Digital marketing is unique in its capacity to return 
insights about users, from click rates and engagement to 
website traffic and search enquiry numbers – informing 
decisions and progress.

Optimize Web Performance

Search engine optimization maximizes your online reach, 
meaning that more internet users visit your website and 
are aware of your company’s product or service.



Streamline Your Marketing Strategy

The digital marketing landscape is evolving 
fast, as technology becomes more 
advanced and data-centric. Only those that 
continuously educate themselves can hope 
to keep up.

You don’t need to follow every trend; rather, it is 
better to understand what your company needs to 
succeed, and to know what customers expect.

At the moment, this means providing quality content, 
capitalizing on voice search and chatbots, utilizing 
social media channels, and creating an engaging 
customer experience.
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Follow on LinkedIn

Looking to the future, there are a number of innovations that you 
should be aware of, and that will go some way to future-proofing 
your marketing strategy:

Key Trends to Consider

Web 3.0’s arrival

Martech’s growing importance

Community building

Personal device interactions

Privacy law’s imposed focus on value
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Jimmy Humania

Web3 Product Marketer

For marketers, web3, blockchain, crypto, 
NFT means endless opportunities.

Community comes first, take care of them 
and they'll loyally preach for you online and 
offline.

There's so much more in terms of new job 
types, networking & collaboration, 
leadership and the list goes on literally.

https://www.linkedin.com/in/jimmyhumania/


Conferences, Training 
Courses & Websites 
for Pioneering Marketers

Digital Futures:

Download Now

Take advantage of industry events and training 
courses and stay up-to-date with the latest 
martech developments.
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Free Resources Guide

http://www.resources.future-martech-resources.visitor-analytics.io/?utm_source=pdfs&utm_medium=downloads&utm_campaign=COM2-22-FUTURE


Arrival of Web 3.0 - 
the Next Internet Generation
Web 3.0 is based around the central guiding 
principles of security, identity, trust, and user 
control. It uses decentralization, which is a giant 
leap forward in database technology.

Practically, Web 3.0 enables marketers to tailor 
campaigns to the preferences and location of each user, 
enabling them to better engage with customers, improve 
business intelligence, and sell more products.

97.2%
of companies are investing in big 
data and artificial intelligence 
-According to New Vantage 
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Key Web 3.0 Marketing Technology

AI produces in-depth insights about consumers, enabling marketers to 
customize content, optimize investment and personalize the consumer journey.

Blockchain technology removes any third party intermediaries, enabling 
marketers to directly communicate with customers and prospects.
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The Internet of Things is the growing network of smart appliances and devices, 
with data that enables marketers to personalize communication with users.



Artificial intelligence and machine learning are 
key elements of Web 3.0, and can now be 
integrated into your toolkit via chatbots and 
analytics tools.

Looking forward, this technology will be increasingly 
common - as marketers look for ways to work more 
efficiently and increase personalization, while keeping 
data secure.

These elements can also identify future trends 
and provide a roadmap for surviving difficult 
situations.

Web 3.0 and Your Marketing Strategy
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Some Examples
of Future Marketing Tech

In present day



One of the hardest things about home 
improvements is whether paint colour will suit a 
living space, and what furniture will look like once 
installed – a problem that Home Depot solved in 
its mobile app.

Thanks to augmented reality technology, customers 
can use the camera function on their smartphones to 
visualize their products in-home before purchasing.

Home Depot claims that this feature boosts 
conversions two or three times over when 
compared with other eCommerce benchmarks.

Augmented Reality in Marketing

Case Study: Home Depot
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When views sign into Netflix, they can choose 
from a catalogue of over 7,000 movies and shows, 
and this can be off-putting for people who don’t 
know what they want to watch.

Netflix have solved this problem by using data 
analytics and machine learning – a form of artificial 
intelligence – to filter its catalogue and make 
predictions based on a customer’s viewing history.

Today, over 80% of the content people watch 
on Netflix was picked from its recommendation 
system.

Artificial Intelligence in Marketing
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Case Study: Netflix



Back in 2017, Adidas wanted a marketing 
campaign that followed the journey of two of their 
sponsored extreme mountain climbers.

In the resulting campaign from Somewhere Else, 
viewers could use a VR headset and two sensory 
remote controls to virtually join what is one of the 
most challenging mountain climbs in the world, 
alongside the two athletes.

This engaging campaign was effective at 
hooking new customers and inspiring brand 
loyalty, and it was also showcased in retail 
stores across the world.

Virtual Reality in Marketing
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Case Study: Adidas



These place real restrictions on what 
companies can do with the data of internet 
users, shaking up the way digital marketing has 
long worked.

And while there are martech tools that help 
companies to meet privacy requirements, 
technology presently offers no easy solution to 
this problem. As such, the need to acquire user 
consent before harvesting their data forces 
companies to place the customer relationship at 
the center of any first-party data strategy.

In practice, the surest way to achieve this 
is by creating quality, data-driven content 
that is tailored to the needs of each 
individual customer.

Privacy Laws Impose an Increased 
Focus on Value
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GDPR was enacted in 2018, and 
ushered in a new age of strict 
data privacy controls. Today, 137 
countries have introduced laws of 
their own (UNCTAD).



Personal Device Interactions

84% of people now own a smartphone (Statista), and the 
importance of these devices to marketers has been 
spurred further by Google’s mobile-first index, which 
means that SEO work will not bear fruit unless content is 
optimized for smartphones.

This is creating new marketing opportunities for 
businesses, with the data from these devices enabling 
companies to better predict trends and formulate 
strategies to boost revenue.

The number of touchpoints along the customer journey 
is also exploding as more devices are connected to the 
Internet of Things.

75 Billion

5 Hrs+

25%

Global Internet of Things 
devices by 2025 

Mobile usage growth by 2025

Average daily smartphone use

-According to Statista 
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-According to Blue Corona 

-According to Ericsson Mobility Report 
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An Expert View 

When I think about web3 supporting marketing, I see new ROI records for brands, I 
see targeting consumers more like "frens" (web3 lingo) instead of cattle. 

Many of the marketing leaders that surround media & gaming today, or within the 
last 20yrs, have spent billions of dollars & thousands of hours banging their heads 
against the wall to increase ROI in a cost effective way; about 90% have failed and 
others have cheated/lied to brands and/or consumers. 

The reasons come from ego, lack of strategy education, and providing a pot of 
diluted exposure that only can achieve minimal ROI.  

With web3, the relationship can mature, grow into a long-term commitment by 
stating the rules for the community (website/brand), following those rules at all 
times, and having gamified incentives that never fade but continue to "level up" the 
experience

Follow on LinkedIn

Lord Brandon 
Apparcel

Mentor
Techstars

https://www.linkedin.com/in/brandonapparcel/


20

Community Building

Community marketing means bringing customers 
together around a topic that relates to your brand, in an 
engaging and non-intrusive way that puts them first.

Community building can show your consumers that you are a 
force for good, and that you are establishing real connections 
with the community you serve.

In practice, this can include anything from industry events and 
seminars to client-to-client in-app interaction, in which your 
brand is placed front and center.

86%

64%

76%

Internet users trusting content on 
community sites

Internet users participating in 
online communities

-According to GWI

-According to GWI 

Members visiting community sites 
more frequently than before
-According to GWI 
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Martech Growing in Importance

The modern world is saturated by advancing tech 
and the data that drives it. Marketers that don’t 
embrace this risk providing a poor customer 
experience and falling behind the competition.

At 26.2% of marketing budgets, spending on martech 
is today higher than on labour, and investment is 
expected to increase year on year as companies look 
to keep up with technological change, capitalize on big 
data, and stay relevant.

Within this landscape, martech – or marketing 
technology – refers to the software and tools that 
enable marketers to achieve their goals.



Martech Benefits for Marketers

17

Improve communication between employees

Widen reach and engagement

Capitalize on the wealth of available data

Increase efficiency and streamline workflows

Build better relationships with customers

Create better, smarter content

Improve ROI and productivity
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Jeremy Corman

Head Of Product Marketing
INK

AI creates more content every day. It means 
that anyone is going to be able to perform 
with written, audio or visual content.

However, attention is still a rare thing. That's 
why human creativity is going to remain in 
demand. 

The best storytellers are going to be the 
best resources in a Marketing team. Also, 
there will be a high demand for soft skills as 
a lot of analytical and technical tasks will be 
executed by AI.

Follow on LinkedIn

https://www.linkedin.com/in/jeremycorman/
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Learn About Your Industry

When done well, marketing requires an ability to 
see what the market will look like in the future, 
and to know how customer preferences will 
change before they do.

You’ll also want to regularly digest trade publications 
and industry news, go to industry events, network, 
and take advantage of online communities, bloggers, 
and influencers.

But intuition is far from foolproof. You’ll need to monitor 
the market, know your competitors, and understand 
how they differentiate themselves from alternatives on 
the market.



Conferences, Training 
Courses & Websites 
for Pioneering Marketers

Digital Futures:

Download Now

Take advantage of industry events and training 
courses and stay up-to-date with the latest 
martech developments.
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Free Resources Guide

http://www.resources.future-martech-resources.visitor-analytics.io/?utm_source=pdfs&utm_medium=downloads&utm_campaign=COM2-22-FUTURE
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Invest in Human Capital
Companies with well trained employees can better adapt 
to technological change.

Ongoing training on your martech is vital, as is keeping 
staff informed about industry trends.

Adopting this also works to remove knowledge silos and 
spread awareness across the company.

Promote a culture of learning, make it a goal to learn about 
tech, and drop out-of-date practices.

Getting the most out of martech requires staff to be invested 
in it, and it’s beneficial to designate a “champion” to promote 
and evangelize each tool.

70%

64%

72%

Marketing employees believing they 
lack the skills to work effectively

Marketers believing colleagues to 
be poorly trained in martech

-According to Gartner

-According to Clevertouch Marketing

Managers believing employees are 
unable to keep pace with future martech
-According to Gartner 



Follow on LinkedIn

Keep Active Martech Up-to-Date
Review your marketing technology to ensure that it is 
all functioning properly, and this includes installing any 
software updates.

It will also fix bugs and ensure that the platform 
is working to its maximum effectiveness.

This will enable you to take advantage of new features like 
faster speeds, better security and more integration 
opportunities. 
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One good way to optimize the software 
you use is to complete martech training 
and gain official certification.

Daniel Bandeira y Cintado

Experiential Marketing & Business 
Developer Lead 

Kanousei Technology

Experiential Reality (XR) solutions are a 
massive game changer for marketing 
purposes and the advantages are immense.

Experiences that not only engage but allow 
their clients to be a part of their brand story. 

This would position any brand in an enviable 
position as they would become top-of-mind 
to that demographic.

https://www.linkedin.com/in/danielbyc/


Test New Platforms

To best understand new innovations, regularly 
try out any free martech trials, demos and apps.

Instead, It’s better to use your understanding 
about your own marketing strategy to identify 
useful opportunities for growth, and weak points 
that can be addressed with a specific tool.

However, don’t research every new platform that 
becomes available - particularly given the sheer 
number that arrive on the market each year.

Ultimately, this also means properly evaluating the 
usefulness of a tool before implementing it.

27

One good way to optimize the software 
you use is to complete martech training 
and gain official certification.



When deciding which new platforms to use, a “bake-off” 
is when two competing vendors show what their tool 
can to do address a specific goal you set.

These companies will be happy to integrate any preferences, 
so that you can see how the two options would perform head 
to head in a real world situation.

83%
of marketers upgraded or replaced
their martech tools in 2021 
-According to Wildfire 

Try a “bake-off”

2317Follow on LinkedIn 28

Jean-Luc Marcoux

Director, Digital Marketing
XGuard

Every brand wants to connect to as many 
consumers as they think they can; but really 
it's the consumer who chooses to stay 
connected to the brand;  NFTs provide that 
olive branch on a weekly/monthly basis for 
the brands to win over their target 
audience(s).  

The unique versatility of NFTs provides 
marketers with a set of tools (utilities) that 
allows to connect a consumers' full 365 
journey transactionally without losing trust

https://www.linkedin.com/in/jean-lucmarcoux/


29

Integrate Your Martech into a Stack

For the moment, each martech generally addresses a 
single specific task - though this is changing. 

And while they can be effective when used independently, 
each platform becomes exponentially more useful when 
integrated with other technology - this is called your stack.

Integrating your martech enables companies to better 
understand how their various systems and processes 
work together, and enhances the customer experience.

120

$344.5 Bn
Global martech market value (2021)
-According to Statista

-According to Chief Martech
Average number of tools in stack

8,000+
-According to Chief Martech
Total number of martech tools available



Follow on LinkedIn
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An Expert View 

As digital marketers, it is time to get used to developing strategies taking into 
account new technologies, new formats, and new interfaces - such as VR/AR.

I believe that WebAR is going to be the next big thing in marketing. A new 
advertising medium based on a new interface: Augmented Reality. WebAR will offer 
us a new way of consuming advertising, easily accessible from our smartphone and 
without the need to download any app. 

Offering Augmented Reality gamified experiences will provide us with new ways to 
connect with our audience. So, marketers, it's time to unleash your creativity.

Camilla 
Barrantes 

Hernández
Head of Marketing 

VR/AR/MR
VT-Lab

https://www.linkedin.com/in/camila-barrantes-hernandez/


Customer experience - it creates a 
seamless user journey, improving customer 
experience, building brand loyalty, and 
ultimately driving company revenue.

Cross-departmental collaboration - 
it enables departments to work better 
together, streamlines processes, and 
empowers companies to make more 
informed decisions.

Why Integrate Martech into a Stack?

An effective martech stack integrates all your cross-platform marketing work 
into a single system. 

It supports every stage of the customer journey, centralizing all data, resources and analysis, 
and brings the following benefits to companies:

31



Resource efficiency - it automates, 
repetitive, and time-consuming tasks, enabling 
companies to allocate resources to areas that 
most benefit from human involvement.

Data-driven content  - martech enables 
marketers to fully exploit the huge amount 
of data at their disposal, in the form of 
hyper-personalized, targeted and optimized. 

32

Why Integrate Martech into a Stack?



Follow on LinkedIn
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An Expert View 

Blockchain helps eliminate friction between brands, creators, content, and 
consumers. The bottom-up peer-to-peer nature of blockchain enables new 
innovations like distributed ad buying by multiple companies to reduce costs. 

Blockchain is often looked at transactionally, yet it holds the most power in 
development long lasting relationships defined by a wallet address rather than a 
name. 

The ability to form relationships that inherit the past in combination with the 
present behavior of a wallet address. This is the equivalent of credit card 
transaction that unlocks insights into all past purchases and those happening with 
other brands. 

Cooperative ad spends and smart contracts enable new ways of working and 
measuring performance, new ways to align partnerships that are immutable and 
are baked in transparent trust.

Ryan 
Vartoogian

Blockchain 
Consultant, 

Digital Strategist, 
Senior Product 

Manager

https://www.linkedin.com/in/ryanvartoogian/


Assess your needs - evaluate what platforms you need to stay competitive. Identify your 
marketing priorities, any challenges faced by your team, and establish your martech budget.

Audit existing martech - draw up a map of the tools you already use, so you can decide 
on which ones to discard, upgrade, or replace.

Compare available options - research the various alternatives under consideration and 
identify the features that will dictate your final decision.

Implement choices - set up each tool according to your preferences, build tasks and 
workflows, and integrate them into your company processes

Analyze performance - once implemented, you’ll want to regularly assess the 
effectiveness of your marketing stack, identify issues, and decide how best to rectify them - 
switching platforms if necessary. Ultimately, this analysis will be based on the return on 
investment of your tech stack, which reflects how effectively it has been designed.

How to Build Your Martech Stack
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Martech Fundamental to Your Stack

70%

80%

60%

50%

40%
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Customer data 
platform

Content 
marketing

Conversational
marketing

Mobile marketing
tools

Account based
marketing
platform

Customer journey
analytics

20%

10%

0%

54%56%56%58%63%68%

-According to Statista 2022
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Adopt Analytics Tools

Analytics tools dissect the effectiveness of marketing 
channels - enabling companies to better understand 
consumer behaviour, refine campaigns and identify trends 
so as to optimize the return on investment.

Thanks to the convergence of big data with artificial intelligence 
and machine learning, companies that adopt analytics tools 
unlock a range of advantages:

78%

15-20%

25.1 Billion

Respondents seeing analytics as a 
top-3 martech tool

Expected increase in the value of 
the marketing automation sector 
by 2023.

Higher ROI from data-centered 
marketing

Make better decisions

Hyper personalize outreach 

Retain more customers

Automate more systems and processes

-According to McKinsey & Company

-According to Web FX

-According to Gartner



Introducing
Visitor Analytics
Your Complete Platform 
for Compliant Online Marketing Data

Register Today For A Free Trial

https://www.visitor-analytics.io/en/registration-form/
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Register Today For A Free Trial

A Complete Martech Stack
Our software provides companies and marketers with an all-in-one package of tools to analyze both statistics and 
visitors - all in one app.

Website Statistics
The foundation for effective 

site auditing and building 
your online presence.

Visitor Statistics
Page performance

Hardware information
Campaign performance

Custom events tracking
Session recordings

Heatmaps
Conversion funnels

Polls
Surveys

Visitor Behavior Analysis
Comprehensive toolkit for 

analyzing how users interact 
with your website on every level.

Visitor Feedback
The foundation for effective 

site auditing and building 
your online presence.

https://www.visitor-analytics.io/en/registration-form/


To stay ahead of the trends, we are already in discussions with experts in the field about how web3, the 
metaverse, AR/VR, blockchain, and other future tech will impact digital marketing and web analytics.

Looking Ahead to What’s Next

Visitor Path AnalysisEcom Stats

Social Media Tracker

SEO Module

Chat Module Form Analysis

Outgoing Traffic Analysis

39



The Future of Website Analytics Privacy
Data privacy will continue to be our first priority. We offer settings that comply with every data privacy law : 
CCPA, GDPR, TTDSG, ePrivacy, and more. And as these laws change, our first priority will be to stay up to date 
so your data is always safe with us.

With more than 2 million active users from 190 countries and offering an all-on-one website statistics toolkit 
for any business, Visitor Analytics is one of the leading online analytical solutions worldwide. 

Disclaimer: The vendors of Visitor Analytics SRL give notice 
that this document is produced for the general promotion of 
the software only and for no other purpose. Receipt of these 
particulars do not form part of any contract and are for 
guidance only and have been prepared in good faith to give a 
fair overall view of the software and martech landscape and 
are believed to be correct as at the date of publication. The 
content relating to the past and/or current performance of 
the software is not necessarily a guide to its performance in 
the future. Prices quoted may be based on a conversion rate 
when the document was created and may vary.

Copyright © All content in this document, including without limitation, logos, text, images, graphics etc are protected by copyright and/or design right owned by Visitor Analytics SRL. No 
license is granted to copy, reproduce, use or otherwise deal in Visitor Analytics content, including any copyright or design right work of Visitor Analytics.




